How to Write an Op-Ed
And Get It Published in Your Hometown Paper

Also known as opinion editorial, an op-ed article is a great way to influence readers, raise awareness about Medicare fraud, and publicize the mission of the SMP. 

Op-ed articles provide readers with opinions about issues in the news. While essentially  written to share an opinion or suggest a course of action, op-eds are balanced with factual information. 

A newspaper or magazine op-ed page is the most likely place to submit an article written by a citizen or individual representing a business, a cause or a nonprofit. An op-ed can spotlight the work of the SMP and make a statement about the rising costs of Medicare fraud and abuse. 

Below are some simple tips for crafting effective op-eds, educating your audience about the SMP, and, hopefully, inspiring new volunteers to join the fight against Medicare fraud. 

· Relate the op-ed to an issue currently in the news.  What’s hot in the news today may be tired, dull or stale by next week. Or use timely events like Older Americans Month or a Congressional hearing on health care issues to link an op-ed to Medicare.

· Explicitly support or oppose something. For example, explain how Medicare abuse undermines the program for everyone; how local scams are part of a national trend; and how individual consumers can make a big difference by taking action. 
· Provide a fresh opinion or suggested course of action. Promote protecting, detecting, and reporting Medicare fraud, or joining the SMP. 
· Write with precision. Make your main point in the first or second paragraph of the article. Elaborate on two or three points in the following paragraphs; make sure your ideas are succinct and relate back to the same main idea. Use short simple sentences and write in an active voice. An article should be between 500 and 700 words.
· Avoid jargon. Use facts, statistics, and studies to support your arguments. Do not use technical language or acronyms your audience may not understand. 

· Tailor your op-ed to the publication and its readers. Rural or urban, gender specific, conservative or liberal etc. 
· Open the article with an anecdote. Grab the reader’s attention with a powerful, and relatable first paragraph. Tell real-life stories about victims of fraud and how SMPs can help. 
· Finish strong. Summarize your argument in a strong final paragraph with a memorable last sentence. If your objective is to encourage readers to take action, make sure you tell them what they can do, for example, “Join the SMP.” 
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